Zrparnyiki cuvepyacioa OMIAOY DIONIC pe NORTEC & DIAKTIS

21oxelovTag oTaBepd oTnV TTEPAITEPW OIEUPUVON TWV EUTTOPIKWYV TOU
0paoTnPIoTATWY, 0 OUIAOG eTaipeiwv DIONIC TTpoxwpnoe o cuvaywn oTpaTnyIKAg
ouvepyaoiag pe Tnv etaipeia Nortec Multimedia A.E. kaBwg kai Tnv eTaipeia Diaktis
A.E. yia Tnyv etrionun diavopur Twv TTPoiovTwy Toug aTnv eAANVIK ayopd. H Nortec
Multimedia A.E. atroteAei Tov eTTioNPO QvTITIPOCWTTO KAl SIGVOUEQ TWV TTPOIOVTWY
Nintendo otnv EAAGDQ, Kutrpo, BaAkavikr kai Toupkia. H TrpwToTtTopia Kai
kaivoTouia TG Nintendo oTov Xwpo Twv video games Tnv KaBioTolv wg évav atod Ta
IOXUPOTEPA KAl TTIO avayvwpioiua brands oTnv ayopd oIKIaKRG yuxaywyiag. H
etaipeia Diaktis A.E. cival Buyatpikr] etaipia Tng Nortec Multimedia A.E. kai emTionuog
dlavopéag Twv TTpoidvTwy Twv eTaipiwv Ubisoft, Square-Enix, Zoo Digital, Blast! kai
Joytech o1 otmoieg dpacTtnpioTroioUvTal oTnV TTapaywyn TiTAwv video games, PC
games Kal TTepIPepelakwyv. Méow Tng ouvepyaaoiog e Tig eTaipeieg Nortec Multimedia
A.E. kai Diaktis A.E., 1o portfolio TTpoc@epduevwy TTpoidVTWYV OIKIAKNS WuxXaywyiag
Tou opiAou DIONIC evioxUetal onuavTikd. To 1Io0xupd brand awareness 1Tou
ouvodelel Ta TTPOIGVTA TwV dUO ETAIPEIWV KAl Ol UPNAEG TTPOBIAYPAPES TTOU TO
XOpaKTNPiCouv, atroTeAOUV £yyunon yIa TNV ETTITUXNUEVN ELMTTOPIKN TOTTOBETNON TOUG
oTnv EAANVIKA ayopd.



