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O OMIAOZ DIONIC EMNEKTEINETAI ZTHN AIrOPA AKINHTQN ME THN
IAPYZH THZ OYIFATPIKHZ ETAIPIAZ «NTIONIK ANAMTY=H AKINHTQN AKKE>» (NTI.AN.A.)

Me oTpaTnyikr Kateubuvaon TNV €NEKTACN O VEEC AYOpEC, nou napoucialouv Taxeic pubpoUs avanTuéng
kal kepdo@opeg npoonTikéG, N DIONIC AEBE npoxwpd oTtnv idpuon Tng BuyaTpiking eraipiac NTIONIK
ANANTY=H AKINHTQN AKKE (NTI.AN.A.), pe KUpIO avTIKEIMEVO TNV avanTtuén kai OIaxeipion aoTIK®V
akIvATwV. TO Moo00TO GUMMETOXNG Tou Opihou otn NTL.AN.A. aveépyetalr oto 60% kal PE TO apyikod
KeQAAalo TnG eTaipiag va avépxetal o €300.000, To Uwog Tng enévduaonc yia Tnv DIONIC diagoppuveTal
oe €180.000.

H NTI.AN.A. 6a anoteAéoel Tov KUpio a€ova dpacTnpionoinong Tou OuiAou oTnv avanTtuén akiviTwy,
EMIKEVTPWVOVTAG OTNV ayopd yngG Kal TNV QVEYEPGON OIKIOTIKWV Kal €NAYYEAUATIKWY ACTIKWV AKIVATWV.
Méow TNG veag BuyaTtpikng €Taipiac, o ‘Opihog DIONIC 6a cuppeTéxel kal Ba avalauBavel Tn diaxeipion
OTPATNYIKA EMAEYHEVWV EPYwV, Ta onoia B6a TNPoUV TIG CUYKEKPIPEVEG NPodIaypageS nou o idlog andaiTei.
EidikdTepa, n DIONIC, peow Tng NTL.AN.A., 6a avahapBavel Tn diaxeipion kai EnonTeia TnG avanTugng kai
KATAOKEUNG OAOU Tou €pyou, Tn 01adikacia evnuEPWONG Kal napakoAoudbnong, kabwe kai TNV nNpowenaon
(marketing) kai epnopikr) a&lonoinar) Tou, aTn CUVEXEIQ.

Me Tnv idpuon Tng NTI.AN.A., o ‘'Oupihoc a€lonoiei, yia GAAn pia gopd, TNV TEXVOYVwaia Kal EPNeIpia Tou O
Ola@opeTIKOUC KAGdouC. Mo ouykekpipeva, epapuolel kal TNV ayopd aKIVATWV TO KAIVOTOMIKO HOVTEAO
eNIXeIpNUATIKAG avanTuéng Tng DIONIC — nou npoo@épel opilOVTIA UNOOTNPIEN OE OIKOVOMIKEC UNNPETIEC,
dloiknTikn  diaxeipion, dlaxeipion avlpwnivwv nNopwv, NeAATwV, anobnkwv Kal npoiovTwv —
OlEUKOAUVOVTAG PE AQUTO TOV TPOMO TNV ENIKEVTPWON OTNV avanTugn Tng nixelpnpaTikng dpacTnpioTnTag
Kal dNMIOUPYWVTAC OIKOVOUIEC KAiJakac. EmnAéov, o€ ouvduaopd e TIG undloineg dpacTnpIOTNTEG TNG, N
DIONIC npoadidel pia véa diaoTacn oTnv ayopd Tng avanTu&ng kai diaxeipiong akiviTwy, aglonoiwvTag Tig
duvatoTnTeg nou O1aBeTel yia online marketing kalr NWANGEIC kal TN ouykpOTNON JIKTUWV OTO €EWTEPIKO
Kal eE0wTePIKO, aAAa Kal unepBaivovTag napadoaoiaka Jeoa, Onwg ival Ta JECITIKA ypaeia.

H evépyeia autn evTacosTal 0To NAQICIO TNG OTPATNYIKNAG avanTugng kai SIEUPUVONG TwV dpacTNPIOTATWV
™G DIONIC, nou nepiAayBavel Tn Oi€ioduon O OTPATNYIKA EMNIAEYUEVEC AYOPEC, MOU  UMOOYOVTAl
ONMAvTIKEG anodoaoelG, waoTe va diaa@aAifovTal ol avanTuglakoi TnG aToxol.



