DIONIC

OMIAQL ETAIPEION

AEATIO TYNOY
250EBPOYAPIOY 2008

H DIONIC enionpog avTinpoownog kai 31avopEag Twv npoiovrwv TnG Packard
Bell ornv EAAGSa

O 'Ouihoc DIONIC, pe kaipia napoucdia OTo XWPO TNG OIAVOUNAG TEXVOAOYIKWV NPOIOVTWY Kal
NPOIOVTWV NANPOPOPIKAG, NPOXWPNOE NPOC(ATA OTN cUvayn oTPATNYIKNG CUVEPYAaTiag PE TNV
etaipia Packard Bell, pia and TIC KOPUPQIEC €TAIPEIEC OIKIAKWV UMOAOYIOTwWV oTnv Eupwnn,
avahappavovTag TNV €nionun avTinpoowneuon TNG KAl TNV anokKAEIOTIKA dIavour TwV NPoiovVTwvY
TNG oTnv eAANVIKN ayopd.

O k. Alovuong Katpavt{onouhog , Business Unit Manager MAnpogopiknc Tng DIONIC Tovioe Tn
onuacia TnG ouvepyaciac Tou Opidou DIONIC pe Tnv etaipia Packard Bell, dnAwvovTag oTi: «H
ouvepyaoia pac [e tnv Packard Bell pyerar va evioxuoer 1o ridn nAouvoio portfolio tn¢ eraipiac
Lac oTov TouEd TG nAnNpo@opIKIG Kai va UMOYPAuUUIoE! TV EUMNICTOOUVI) T0U 1ag OEYVOUV
KGIOIEG aITO TIC KOPUPAIES ETAIPIEC ITPOIOVTWV NANPOPOPIKIIC OTOV KOO0,

Tnv idla Ikavornoinon e&ppace kal o K. Sylvain Braem, Key Accounts Senior Manager Tng
Packard Bell: «Ejuaore idiaitepa ikavoriompuevol nou karainéaue o ouupwvia ouvepyaoiac LIe
v DIONIC, kaBwq¢ O1aBETEr uwnAr TEyvoyvwoia oTn Oiavour rpoiovTwv rnANPopopIKric, MoAUETH
guneipia, HeydAo dikTuo ouvepyarwv o€ oAn mnv EAAdda kar oapeorara noAu kalr TornoBetnon
oTic  aAuoidec  retall, yeyovoc rnou 6a OUVTEAEoEl  kaBopioTikd  OTnV - auénon TG
avayvwpIiooTnTac 1ne Packard Bell kai kaT’ EnekTaon Twv nwAnoswvs,

O 'Opihoc DIONIC, mioTdg oTnv avanTu§iakn Tou oTpatnyikr, anodelkvUel e TETOIOU €idoug
OUVEPYACIEC TO €vOIAPEPOV TOU yia Tn ouvexr OleUpuvon TNG MOIKINIAC TwV MNPOoIOVTWY Mnou
Ol1a0€Tel oToug ‘EAANVEG KATAVAAWTEG, ME yvwpova nAvra Tnv noidTnTa Kal TIC avdaykes Tng

ayopdc.

ZNUEINVETAl NWE TO VEO KABEOTWE ouvepyaoiac O Ba ennpedocel TNV UNAPXoOUOd CUVEPYAadia TG
Packard Bell pe Tic eTaipiec KwtooBohoc kai Electroworld, kabwg kar Ye 10 £E0UCIOBOTNHEVO
service Tn¢ Packard Bell otnv EAAGOa, Tnv eTaipia MDI.



